
DAVID J.  SMITH

349 Tupper Street

Thunder Bay, Ontario, Canada  P7A 3Y7

807-346-0509  807-343-8422
david.smith@lakeheadu.ca

EDUCATION
Stanford University

Strategic Marketing Management Executive Program, 2000

Focus: Strategic Marketing and Management

Nova Southeastern University, Fort Lauderdale, FL
Doctor of Business Administration, 1999
Focus: Managerial Marketing, International Management and Marketing

Dissertation: A STUDY OF FIRM AND MANAGERIAL DETERMINANTS OF EXPORT BEHAVIOR AND PERFORMANCE AMONG SERVICE FIRMS

The dissertation uses primary research from service exporters to examine export behavior and performance characteristics.  The study focuses on variables within the control of the firm.  A step-wise discriminant analysis is performed to identify potential predictors.  The outcome identifies several key predictor variables that help explain the differences among varying export intensity and propensity levels.  Library of Congress #TX 4-999-130

University of Washington

Post Graduate Study, 1995

Focus: Global Strategy and Leadership

Saint Martin’s College, Olympia, WA
Master of Business Administration, 1994
Focus: Management, Marketing

· Recipient, The Boeing Fellowship Grant

· Mentor, College Mentor Program

· Officer, Phi Beta Lambda
University of Alaska, (UAA) Anchorage, AK
Bachelor of Business Administration, 1988

Focus: Management

· Recipient, Downing Trust Scholarship 

· Recipient, Outstanding Community Service, Student Senate 

· Officer, Sigma Phi Epsilon

TEACHING

LAKEHEAD UNIVERSITY

Thunder Bay, Ontario

8/00 - Present

Chair, Faculty of Business Administration, Associate Professor, Tenured


-Teach courses in managerial marketing: principles of marketing, analytical techniques, sales and merchandising management, marketing channels, international marketing, strategic marketing, marketing research, and services marketing, principles of management, and public policy and the business environment

-Faculty Chair, responsible for student advising, undergraduate curriculum development, transfer evaluations, articulation agreements with other institutions, disciplinary matters and serve as the representative on the University Senate 

-Principal developer of new graduate program including responsibility for all program approvals (Faculty, University, Provincial, Federal), policy development and marketing and retention strategy

-Coordinator for several committees (Lakehead University Business Student’s Association, Queens University Inter-Collegiate Business Competition, Graduate Studies, and the marketing discipline)

-Awarded outstanding faculty member (2001-2002, 2002-2003)

HENRY COGSWELL COLLEGE

Everett, Washington


3/98 – 9/00

Dean, School of Business, Associate Professor,








-Responsible for furthering the School of Business including: writing accreditation self-study assessment, writing curriculum with descriptions and outlines, hiring lecturers, teaching, and establishing community relationships with local employers and community colleges

-Other duties included: student performance criteria, counseling, and retention, instructor quality and delivery coordination, maintaining accreditation standards

-Taught numerous business courses including: principles of marketing and management, marketing channels international business, sales, small business management, marketing management, strategy 

-Appointed as Chair of Academic Standards and Curriculum Committee, which met monthly to ensure academic quality through general curriculum review and development, and student performance objectives

-Served on numerous other academic and student service committees (promotion, grievance, expansion, and assessment) 

-Also served as the College’s Accreditation Liaison Officer (ALO) with the regional accrediting body (Northwest Association of Schools and Colleges, NASC)

Other Teaching Institutions

Central Michigan University, Graduate Lecturer, 2000

Central Washington University, Adjunct Professor, 1999

University of Washington, Adjunct Professor, 1999
Seattle Pacific University, Adjunct Professor, 1998 - 1999
Saint Martin’s College, Adjunct Professor, 1998 - 2000

Broward Community College, Lecturer, 1995 – 1996

City College of Florida, Lecturer, 1995 – 1998

Listing of Courses Taught

-Principles of Marketing


-International Marketing

-Services Marketing


-Marketing Research

-Principles of Sales


-Advertising

-Consumer Behavior


-Marketing Strategy
-Managerial Marketing


-Principles of Entrepreneurship

-Managing Cultural Diversity


-Export Operations

-Principles of Management


-Macroeconomics

-Strategic Planning


-Business Policy

-Analytical Techniques in Marketing

-Sales and Merchandising Management

-International Management


-Graduate Seminar in Marketing

-Marketing Channels


-Research Methods

RESEARCH

Refereed Journals

David Smith and Matthew Bellew, Do Government Export Promotion Expenditure Really Impact Country Level Export Performance? under review Journal of Applied Business Research, 2005: 

David Smith and Mandy Lu, Comparing Managers’ Perceptions of Export Barriers in Economically Diverse Countries: United States and India, under review Journal of Transnational Management, 2005:

David Smith, , A Cross-Cultural Classification of Service Export Performance Using Artificial Neural Networks: Japan, Germany, United States,  in International Marketing Review, Accepted for publication, 2005:

David Smith, A Neural Network Classification of Export Success in Japanese Service Firms: Performance Predictability and Determinant Impact, in Services Marketing Quarterly, ISSN 15332969, 26(4), 2004: (pp.95-108)

David Smith and M.E. Aggoune, A Neural Network Classification of Export Success in American Service Firms: Performance Predictability and Determinant Impact , in Journal of Global Business, ISSN 10537287, Spring, 2003: (pp.5-12)

David Smith and Bahram Dadgostar, A Behavioral Investigation of Export Performance: Internal Determinants in a Manufacturing Industry, in Journal of Current Research in Global Business, ISSN 10506292, 2002: (pp.81-92).

David Smith, The Export Propensity of American Service Firms: An Examination of Internal Determinants and Expansion Decisions, in Journal of International Marketing and Exporting, ISSN 13245864, 2002: (pp.54-68). 

Bahram Dadgostar and David Smith, Canadian Productivity: A Global Context, in Journal of Current Research in Global Business, ISSN 10506292, 2001: (pp. 40-52).
David Smith, Factors Influencing Export Success in Engineering Firms, Journal of Applied Management and Entrepreneurship, ISSN 10771158, 2001: (pp. 14-26).
David Smith, An Examination of Export Performance using Internal Determinants of United Kingdom Service Firms, in Journal of Global Competitiveness, ISSN 10710736, 1998: (pp. 13-28).

Refereed Published Proceedings

David Smith and M.E. Aggoune, An Examination of Export Success Determinants Between Manufacturing and Service Firms Using Artificial Neural Networks, in Developments in Marketing Science, 23 ISBN 0931268222, Sage, 2000: AMS Conference 2000: (pp. 99-108).
David Smith, The Performance Classification of Exporting Service Firms using Managerial Determinants, in Developments in Marketing Science, 22 ISBN 0931268214, Sage, 1999: AMS Conference1999: (pp. 115-122).
David Smith, A Study of Firm and Managerial Determinants of Exporting Performance among Indian Service Firms, in Managing Economic Liberalization in South Asia ISBN 0333931858, Macmillan 1998: International Conference for South Asia Expansion 1998: (pp. 510-521). 

Refereed Conference Presentations

Presenter, National Business and Economics Society 2005, The Classification of Export Performance using Neural Networks, Florida (Session Chair)

Presenter, National Business and Economics Society 2004, The Applicability of a Neural Network Approach to Social Science Research, Hawaii (Session Chair)

Presenter, Academy of Global Business 2002, A Behavioral Investigation of Export Performance: Internal Determinants in a Manufacturing Industry, Nevada (Session Chair)

Co-Presenter with Bahram Dadgostar, Academy of Global Business 2001, Canadian Productivity, Mexico

Presenter, 2001 Academy of Business Administration International Conference, A Cross-Cultural Examination of Export Determinants in Service Firms, Portugal (Session Chair)

Presenter, 2000 Academy of Marketing Science Annual Conference, An Examination of Export Success Determinants Between Manufacturing and Service Firms Using Artificial Neural Networks, Canada

Presenter, American Society for Competitiveness Conference 2000, An Empirical Model of Export Competitiveness, Georgia 

Presenter, Second Annual International Business and Economics Conference 1999, Factors Influencing Export Success in Canadian Engineering Firms, Wisconsin 

Presenter, 1999 Academy of Marketing Science Annual Conference, The Performance Classification of Exporting Service Firms using Managerial Determinants, Florida

Presenter, 1998 Managing Economic Liberalization in South Asia Conference, A Study of Firm and Managerial Determinants of Exporting Performance among Indian Service Firms, India

Books in Progress

Quantitative Techniques for Marketing Decisions, Wiley: Expected completion in Spring 2005

Exporting Essentials: A Framework for Success in Small and Medium Sized Companies, North American Business Press: Expected completion, Spring 2006

Formal Book and Manuscript Reviews

Prentice-Hall, Marketing Management 12th ed., Kotler and Cunningham

McGraw-Hill, A Preface to Marketing Management, 9th., Peter and Donnelly

Prentice-Hall, Canadian Marketing Cases, McDougall and Weinberg

Prentice-Hall, Marketing Management 11th ed., Kotler and Cunningham

Haworth Press, Market Management: Text and Cases, Loudon, Stevens and Wrenn

Academy of Marketing Science, 2002 Annual Conference

Academy of Marketing Science, 2001 Annual Conference

Academy of Management, 2001 Annual Conference

Academy of International Business, 2002 Annual Conference

INDUSTRY

ASSOCIATION FOR EXPORT DEVELOPMENT, INC.


Miami, FL

Senior Consultant, 






1-95 to 10-99


RELIANCE SURETY COMPANY





Federal Way, WA

Financial Surety Analyst II,






10-93 to 1-95



EDUCATION MANAGEMENT AND FINANCE



Tacoma, WA

Finance Officer, 






8-92 to 10-93



ARTHUR ANDERSEN,






Atlanta, GA

Management Consultant,






3-88 to 5-92



UNITED STATES AIR FORCE,





Anchorage AK

Paramedic






2-85 to 4-88

PROFESSIONAL ACTIVITIES
-Current Editor, Journal of Applied Business and Economics, #1499-691X

-Academy of Marketing Science  #7542

-Academy of Management  #17318

-Academy of International Business  #19192

-Sigma Beta Delta, International Business Honor Society

-International Federation of Scholarly Associations of Management, Review Committee
-Academy of Marketing Science, Publication Review Committee

REFERENCES
Dr. Bahram Dadgostar, Dean 





Lakehead University





807-343-8386





bahram.dadgostar@lakeheadu.ca 




Dr. Robert Scherer, Dean

Cleveland State University

216-687-3786

r.scherer@csuohio.edu

Dr. Jerry Knutson,

AG Edwards

425-513-6754

jerryknutson@comcast.net

Dr. Christopher Wright 





Lakehead University 





807-343-8080





christopher.wright@lakeheadu.ca




TEACHING EVALUATION SUMMARY

The following table displays the student course evaluations for many of my courses since Fall 2000.  UNIV  indicates the university’s mean score, while the numbered columns are the various courses I taught.

(1) Exceptionally Poor…………(10) Exceptionally Good

or

(1) Strongly Disagree……………(5) Strongly Agree

	FALL 2000 TEACHING EVALUATION SUMMARY
	
	WINTER 2001 TEACHING EVALUATION SUMMARY

	
	UNIV
	2014
	3054
	
	
	
	
	UNIV
	2034
	3034
	4074
	

	Q1
	8.0
	9
	8.9
	
	
	
	Q1
	8.2
	9.3
	9.1
	8.8
	

	Q2
	8.4
	9.5
	8.9
	
	
	
	Q2
	8.3
	9.7
	9.4
	9.3
	

	Q3
	7.5
	9.2
	9.0
	
	
	
	Q3
	7.6
	9.2
	9.0
	8.9
	

	Q4
	7.6
	8.6
	8.7
	
	
	
	Q4
	7.8
	8.8
	8.9
	8.6
	

	Q5
	7.4
	8.9
	8.5
	
	
	
	Q5
	7.7
	9.3
	9.1
	8.8
	

	Q6
	7.8
	8.9
	8.8
	
	
	
	Q6
	7.9
	9.0
	9.0
	9.2
	

	Q7
	7.2
	8.8
	8.7
	
	
	
	Q7
	7.5
	8.8
	9.4
	8.7
	

	Q8
	7.6
	8.9
	8.5
	
	
	
	Q8
	7.8
	8.9
	9.2
	8.7
	

	Q9
	7.5
	9.3
	8.9
	
	
	
	Q9
	7.7
	9.5
	9.4
	9.0
	

	Q10
	7.4
	9.0
	8.9
	
	
	
	Q10
	7.4
	9.1
	8.8
	8.5
	

	

	FALL 2001 TEACHING EVALUATION SUMMARY
	
	WINTER 2002 TEACHING EVALUATION SUMMARY

	
	UNIV
	2014
	3054
	
	
	
	
	UNIV
	2034
	3034
	4234
	

	Q1
	8.1
	9.1
	9
	
	
	
	Q1
	8.2
	9.1
	8.2
	8.3
	

	Q2
	8.3
	9.3
	9.5
	
	
	
	Q2
	8.3
	9.4
	9.2
	8.7
	

	Q3
	8.0
	9.2
	9.3
	
	
	
	Q3
	7.7
	9.1
	8.2
	8.7
	

	Q4
	8.1
	8.9
	8.9
	
	
	
	Q4
	7.8
	8.7
	8.1
	8.2
	

	Q5
	8.0
	9.1
	9.0
	
	
	
	Q5
	7.7
	8.4
	7.7
	8.3
	

	Q6
	8.0
	9.0
	8.8
	
	
	
	Q6
	8.0
	8.7
	8.5
	8.6
	

	Q7
	7.9
	9.0
	8.9
	
	
	
	Q7
	7.7
	8.8
	7.8
	8.5
	

	Q8
	8.1
	8.9
	9.3
	
	
	
	Q8
	7.8
	9.1
	6.9
	8.1
	

	Q9
	8.0
	9.2
	9.4
	
	
	
	Q9
	7.8
	9.3
	8.3
	9.0
	

	Q10
	7.9
	8.6
	9.1
	
	
	
	Q10
	7.6
	8.8
	7.9
	8.4
	

	

	FALL 2002 TEACHING EVALUATION SUMMARY
	
	WINTER 2003 TEACHING EVALUATION SUMMARY

	
	UNIV
	1011A
	1011B
	2014
	3054
	
	
	UNIV
	2034
	3034
	4074
	

	Q1
	8.1
	8.7
	8.9
	8.5
	8.9
	
	Q1
	8.3
	9.2
	8.2
	8.8
	

	Q2
	8.4
	9.3
	9.3
	9.2
	9.4
	
	Q2
	8.3
	9.6
	8.7
	9.3
	

	Q3
	7.6
	9.1
	8.8
	8.9
	9.2
	
	Q3
	8.1
	9.2
	8.1
	8.7
	

	Q4
	7.8
	8.5
	8.3
	8.3
	8.8
	
	Q4
	8.0
	9.0
	7.9
	8.5
	

	Q5
	7.7
	8.9
	8.3
	8.3
	8.7
	
	Q5
	7.5
	8.9
	7.4
	8.5
	

	Q6
	8.0
	9.1
	8.6
	8.7
	8.9
	
	Q6
	8.2
	9.1
	8.2
	8.9
	

	Q7
	7.5
	8.4
	8.0
	8.3
	8.6
	
	Q7
	8.0
	8.9
	7.8
	8.5
	

	Q8
	7.9
	8.8
	8.8
	8.1
	9.1
	
	Q8
	8.4
	9.1
	7.3
	8.7
	

	Q9
	7.8
	9.1
	8.8
	8.8
	9.3
	
	Q9
	8.1
	9.3
	8.4
	9.2
	

	Q10
	7.7
	8.7
	8.2
	8.3
	8.9
	
	Q10
	7.9
	9.0
	8.0
	8.5
	

	Changed to a 1 - 5 evaluation scale.

	FALL 2003 TEACHING EVALUATION SUMMARY
	
	WINTER 2004 TEACHING EVALUATION SUMMARY

	
	UNIV
	2014
	3054
	5054
	
	
	
	UNIV
	2034
	3034
	4214
	

	Q1
	4.2
	4.6
	4.8
	5.0
	
	
	Q1
	4.2
	4.5
	4.5
	4.6
	

	Q2
	4.2
	4.6
	4.8
	4.9
	
	
	Q2
	4.1
	4.5
	4.3
	4.5
	

	Q3
	4.1
	4.6
	4.8
	4.7
	
	
	Q3
	4.0
	4.4
	4.3
	4.4
	

	Q4
	4.2
	4.7
	4.9
	4.8
	
	
	Q4
	4.2
	4.6
	4.6
	4.7
	

	Q5
	3.9
	4.6
	4.7
	4.9
	
	
	Q5
	3.9
	4.6
	4.3
	4.4
	

	Q6
	4.1
	4.5
	4.6
	4.6
	
	
	Q6
	4.0
	4.2
	4.5
	4.4
	

	Q7
	4.1
	4.3
	4.7
	4.7
	
	
	Q7
	4.0
	4.2
	4.1
	4.6
	

	Q8
	3.9
	4.7
	4.9
	4.8
	
	
	Q8
	3.8
	4.7
	4.3
	4.5
	

	Q9
	3.9
	4.4
	4.4
	4.3
	
	
	Q9
	3.8
	4.4
	4.0
	4.0
	

	Q10
	4.4
	5.0
	4.9
	5.0
	
	
	Q10
	4.0
	4.8
	4.8
	4.8
	

	Q11
	4.2
	4.7
	4.7
	5.0
	
	
	Q11
	4.1
	4.5
	4.4
	4.5
	

	

	FALL 2004 TEACHING EVALUATION SUMMARY
	
	

	
	UNIV
	3054
	5054
	
	
	
	
	
	
	
	
	

	Q1
	4.1
	4.9
	5.0
	
	
	
	
	
	
	
	
	

	Q2
	4.1
	4.8
	4.9
	
	
	
	
	
	
	
	
	

	Q3
	4.0
	4.8
	4.8
	
	
	
	
	
	
	
	
	

	Q4
	4.1
	4.9
	4.9
	
	
	
	
	
	
	
	
	

	Q5
	3.8
	4.7
	4.9
	
	
	
	
	
	
	
	
	

	Q6
	3.9
	4.7
	4.6
	
	
	
	
	
	
	
	
	

	Q7
	4.1
	4.7
	4.8
	
	
	
	
	
	
	
	
	

	Q8
	3.9
	5.0
	4.8
	
	
	
	
	
	
	
	
	

	Q9
	3.8
	4.6
	4.5
	
	
	
	
	
	
	
	
	

	Q10
	4.2
	4.9
	5.0
	
	
	
	
	
	
	
	
	

	Q11
	4.1
	4.7
	5.0
	
	
	
	
	
	
	
	
	


1011 Principles of Management

2014 Marketing Management I

2034 Marketing Management II

3034 Analytical Techniques in Marketing

3054 Sales and Merchandising Management

4074 Marketing Channels

4214 Services Marketing

4234 International Marketing

5054 Seminar in Marketing (Graduate)

A sampling of actual student evaluations with expanded comments can be provided upon request.

